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- =
Overview ~

= Two “worlds” intermingle...Business/Economic and Creative/Artistic

* Design is everywhere in the world...CA as a Global Creative Center

* Purpose of study:

o Define and measure performance of the creative economy (establishments,
jobs, wages)

o0 Measure economic impact

o Improve understanding of all its moving parts to make better informed policy
and business decisions
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Presentation Notes

, We aren’t always all rowing in the same direction but we need to get to our desination.

Some high level numbers: CA, LA, LA relative to CA
In the industry weeds
Strange bedfellows: Several worlds collide in the Creative ecosystem: business, art museums, movie studios, free-lancers, gamers
Arts and equity
Arts and social concerns



What is the Creative Economy? "‘\

= Creative industries
o0 Beyond the arts, commercial applications of design/creativity
o Design, make/manufacture, distribute
o Statewide and regional

= Creative occupations
0 In creative industries
o Elsewhere in economy

= Creative ecosystem
0 Education
0 Arts organizations/philanthropic community
o Government
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Creative Industry Groups
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Creative Industries
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California Creative Industries g

# of Establishments # of Employees Payroll ($)

Architecture & Related 6,647 46,478 $84,361
Creative Goods 6,184 99,728 $55,985
Entertainment/Digital Media 53,177 726,488 $165,763
Fashion 9,835 115,251 $51,004
Fine Arts/Performing Arts 4,140 42,951 $54,558
Total 79,982 1,030,897 $134,011

Source: Quarterly Census of Employment and Wages, Bureau of Labor Statistics Beacon Economics
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Establishments by Creative Group, o
California ~N
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Source: Quarterly Census of Employment and Wages, Bureau of Labor Statistics; Beacon Economics
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Trend in number of establishments by creative industry shown as a set of line graphs, similar to employment figure in next slide

(note: this is actually an Excel slide, which I tried to copycat the style to look like the designed version)


Jobs by Creative Group,
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Performance of Creative Economy 'ﬁ\

2010 to 2017

I T Y

Job Growth +24.3% +20.8%
Establishments Growth +14.7% +14.1%
Wage Growth +55.4% +20.4%
Average Annual Wages (2017) $134,011 S60,277

Source: QCEW, Beacon Economics Beacon Economics
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Q: LA or CA (Pulled and folded in CA figures)
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Left image: DeepMind AI AlphaStar (www.deepmind.com) goes 10-1 against top StarCraft II [one of the hardest RTS videogames] progamers. The event was live streamed on Twitch on January 24, 2019.
Right image: gamers test playing the demo of StarCraft II expansion pack in 2015 Blizzcon.


Creative Economy Stretches Across CA
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Upstate California-Jobs by Sector and
2010-17 Change
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Capital Region-Jobs by Sector and 2010-17
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Bay Area-Jobs by Sector and 2010-17
Change
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Central Coast-Jobs by Sector and 2010-17 g
Change ~N
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®
Central Valley-Jobs by Sector and 2010-17
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Inland Empire-Jobs by Sector and 2010-17
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LA-OC-Jobs by Sector and 2010-17
Change
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SD/Imperial County-Jobs by Sector and
2010-17 Change
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Average Annual Wage by Sector, 2017

$140,000

$120,000

$100,000

$80,000

$60,000

$40,000

$20,000

$

o

Architecture and Related
Services

Creative Goods and Entertainment and Digital

Products

L.A. County

Media

/ P
d California

Fashion

Fine Arts and Performing
Arts

~


Presenter
Presentation Notes
resized


®
Creative Occupations...

It's Also About the People!

Creative Industry
Yes No
Industry Creative and Not Industry Creative but
Yes Ot?cupa'flon C.reative: : Occupation. Creative: . N - " Crontive ndistry
Graphic designer in a graphic Graphic designer in an
Creative design firm accounting firm
. . . & ” . Creative Occupation
Occupatlons Industry Creative but not Not Industry Creative and

Occupation Creative: not Occupation Creative:
Accountant in a graphic Accountant in an . * - * . Creative Economy

No
design firm accounting firm

Source: Beacon Economics Beacon Economics |
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Workforce Trends ~

= Education
o More college and H.S. grads in creative industries

o Higher levels of educational attainment in creative industries compared to
overall economy

= Diversity
o Women in creative industries
0 40% of all workers, but earning 77 cents on the dollar compared to men

o Ethnicity
o Evolving with statewide workforce
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Creative Ecosystem "\

= Commercial/Business

= Non-profit Arts Organizations
* Educational Institutions

= Government Policymakers

= Philanthropic Community
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Non-Profits in Art, Culture and Humanities a

($B)

California 11,036 $18.2 $4.9
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California Arts Education

Indexed: 2000-01 =100

+50.6%

Source: Beacon Economics Beacon Economics
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I Economic Impact




Measuring Economic Impact a

= Measured In terms of
o Jobs
o Wages/Income
o Output

* Ripple Effect — from creative industries throughout the economy
o Direct — initial activity of jobs and spending
o Indirect— secondary and subsequent spending by suppliers
o Induced — spending out of wages
o0 TOTAL= SUM OF THE 3

Beacon Economics |




I Economic Impact — Creative California

EMPLOYMENT

1,030,897

DIRECT

608,023

INDIRECT

980,508

INDUCED

2,619,429

TOTAL

Beacon Economics

LABOR INCOME
($BIILLIONS)

- $136.4B

DIRECT

- $39.0B

INDIRECT

- $52.3B

INDUCED

- $227.8B

TOTAL

VALUE ADDED
($BIILLIONS)

- $218.4B

DIRECT
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INDIRECT
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QUTPUT
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DIRECT
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I Conclusion




Creative Economy = -
CA’'s Competitive Edge ~N

= Mix of traditional and leading edge industries
= Communities: Large (LACMA) & Small (Bear Valley Music Festival)

= Design Is everywhere:
= “Putting a face on the ones and zeros”

= Both dynamic and a dynamic force in our economy
" In the very fabric of our broader economy and society

= STEAM education Is an investment in California’s future
vitality
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